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HOW I...

Approach designing a workplace for a company

COURTESY PATRICIAN DESIGN

Patricia 
Hoech, owner 
of Patrician 
Design, 
says many 
companies 
miss the 
chance to 
create a 
positive 
image when 
designing 
their o� ices.

ADVICE

Your surroundings can 
determine a lot about how 
well your employees work, 
so what should you consider 
when setting up an offi  ce? To 
get some ideas, Albuquerque 
Business First talked with 
Patricia Hoech, owner of 
Patrician Design.

Should an office or business 
reflect the workplace 
culture a designer finds, or 
are businesses looking for 
something that will create a 
culture it wants?
In a case where a company has 
a well-established, eff ective, 
productive and identifi ed 
culture, the designer observes 
and interviews to learn as 
much as possible and create an 
environment that serves that 
culture. For a startup without 
an established staff , procedures 
or track record of productivity, 
the designer would perform 
a thorough interview with 
the top brass to determine 
their expectations, philosophy 
and work methods. � e third 
situation I see is a company’s 
existing culture evolving 
or intentionally changing – 
one that wants to develop 
in a diff erent direction and 
shows signs of requiring that 
– in which case the interior 
designer would meet those 
changing needs and ideals.

What is the most essential 
element a company should 
consider when it thinks 
about the image it projects to 
someone walking through its 
doors?
Trust. Regardless of the 
business, trust is the most 
valuable commodity. To convey 
trust via image, there are many 
things to consider. ‘Point-of-
arrival’ is the most important 
fi rst impression opportunity 

of a business to state its 
image/identity. For years I 
saw companies purchase 
modular reception desks, 
even when the likelihood of 
their reorganizing the space 
much less moving was not 
probable. You might say that 
depreciating it as furniture 
versus a built-in expense 
might be a consideration. 
However, to look established 
and have a sense of being there 
in the future builds trust.

You mention that some 
companies want break rooms 
that make people want to stay 
on site. Is there something to 
be said for getting people out 
of the office?
It depends upon the individual 
employee. � ere are some for 
whom getting out for exercise, 
errands or just a break away 
is a must. � ere are others 
who prefer to stay on site. 

� e idea to make the working 
environment pleasing enough 
to not feel the need to escape 
or be encapsulated while there 
is vital. Attracting and keeping 
good talent in your staff  is key 
to continuity, productivity 
and having an edge. Whether 
a broad, creative process 
or more linear production 
process, interior design plays 
a signifi cant part in success. 
Details such as color and 
lighting can be crucial. 

Are businesses today looking 
for something new, or do 
most want to look like their 
competition?
Respecting tradition and 
knowing how and when to 
use it or to incorporate it, 
thinking in new and diff erent 
directions, or adopting 
trends that are accepted 
and even desired are basics 
when considering what is 

appropriate or applicable for 
a client’s needs and image. 
Some will insist upon doing a 
version of something that they 
have seen and liked, while 
others want to be unique 
and make a more individual 
design/image statement. � en 
there are the traditionalists: 
those who are not terribly 
experimental or conspicuous 
among their peers. Design 
actually incorporates all of 
these design directions. An 
eclectic mix is usually the 
most eff ective and interesting 
outcome. 

What’s the most common 
mistake you see in office 
design?
A lack of a sense of order 
and design. So many offi  ces 
suff er from dated neglect. 
Others clearly have had no 
plan or intent of design. It 
is a missed opportunity not 
to create a positive image; 
whether dealing with a small, 
private doctor’s offi  ce or a 
major corporation that has 
not been given the objective 
eye to realize the need and 
value of good design. For both 
the point-of-arrival and the 
work environment beyond, 
ignorance of the negative  
eff ects of bad design is a 
mistake. Being oblivious to 
the look, feel and function of 
your space is a mistake. It is 
often not a cost issue as many 
improvements can be realized 
without a complete make-
over. But whatever the needs 
are to bring a business to the 
place where its customers 
and employees have trust, 
confi dence, interest, pride 
of association, loyalty; good 
design means good business.

– Gary Gerew | Albuquerque 
Business First
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